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BARCELONA 
METROPOLITAN AREA

3.2 (42,6%)
million people

636 (1,9%)
km2

5,093
Inhabitants per km2

36
municipalities

CATALONIA

7.5
million people

32,108
km2

236
Inhabitants per km2

Catalonia and the Metropolitan Area

Barcelona
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Barcelona and

Metropolitan Area

Barcelonais the capital of Catalonia, a city with 1.6

citizens and a Metropolitan Area of 3.2 million

people.

A fully EuropeanandMediterraneancity with its own

language, cultureandhistory.

Historicallywe havebeen, and continue to be, a top

leveleconomicandindustrialdriver.

TheIndustrialRevolutionin the Southof Europefully

developedin the XIXcenturyin Catalonia.
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A la ville de... Barcelona!

This year we are celebrating, with enthusiasmand

pride, the 25th anniversaryof the Barcelona1992

OlympicGames,a global event that allowed the city

to build infrastructures, open the city to the seaand

managed to project Barcelonaat an international

level.

TheOlympicsmeant a before and after in our city, a

turning point that consolidatedourselvesasa leading

tourist destination and a city with a prestigious

brand
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Where are we now?
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Barcelona today

Barcelona is, today, a modern,

cosmopolitan, innovative, open,

creative and inspiring city that offers a

high quality of life both to its citizens

and to visitors.

Barcelona is, undoubtedly, a global

recognized and loved brand.
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International City

Benchmarking

Barcelona 

Data Sheet 2017
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the European Union, with a very high potential for economic development but also with 

very high socioeconomic challenges.
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Å 43% Catalan population (2015)

Å 52% Catalan GDP, with 111.452M ϵ(2015)

Å 46% of Catalan companies, with 116.128 

companies (2016)

Å 47% registered patents in Catalonia (2011)

Å 61% of tourists visiting Catalonia (2014)

Å 52% employees in Catalonia, with 

1.593.995 people (2016)

Å 48% of the land is occupied (2011)

Å 30,000 Ha urbanised, 4.200 for industrial 

uses (2011)
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Cities and metropolitan areas are becoming the main

enginesof the globaleconomy,wheregrowth, innovative

andcreativeactivitiesandtalent concentrate.

Citiesthat shouldprovide local responsesto theseglobal

challenges.

Thetwenty-first centurywill be the centuryof citiesandin

this context,Barcelonawants to becomea truly openand

globalcity, andexercisea leadershiprole in the world.
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It is fundamentalto presentourselvesto the world with a

metropolitan dimension, such as Amsterdam, London,

Paris,Brussels,Lyonor Manchester.

Jaume Collboni, 2nd Deputy Mayor at Barcelona City

Council is the Vice President of Social and Economic

Developmentof the Metropolitan Areaof Barcelona.

Today,Barcelonaand its metropolitan areahaveachieved

a strong positioning as a competitive and innovative

place. Barcelonaaspires to become a reference in the

transition towards a new economic, social and

environmentalmodel.
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Where do we want to go? 
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Image and reputation

One of the key aspectsfor cities in a current context of increasingglobalizationand

competitionamongcities,is the managementof their imageandreputation.

It is a key componentto ensuringtheir present and future competitivenessand their

sustainablecultural,socialandeconomicdevelopment.
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The Barcelona 

City Branding Project

Accordingly,in the sameway that major globalmetropolisesdo, BarcelonaCityCouncil

wishesto lend renewedimpetus to managingtheŎƛǘȅΩǎimageand reputation through

the new BarcelonaCityBrandingProject.
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