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Metropolitan Europeans in active network.
Inducing novelties in Governance.

The key role of Metropolitan Areas as
International brands
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Where do we come from?
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Catalonia and the Metropolitan Area

CATALONIA

7.5

million people

32,108

km?

236

Inhabitants per krh

’Earcelona

BARCELONA
METROPOLITAN AREA

3.2 (42,6%)

million people

636 (1,9%)

km?

5,093

Inhabitants pekn?

36

municipalities
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Barcelona and
Metropolitan Area

Barcelonais the capital of Catalonia a city with 1.6
citizens and a Metropolitan Area of 3.2 million
people

A fully Europeanand Mediterraneancity with its own
languageculture andhistory;

Historicallywe have been and continueto be, a top
leveleconomicandindustrialdriver.

ThelndustrialRevolutionin the Southof Europefully
developedin the XIXcenturyin Catalonia
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A la ville de... Barcelonal!

This year we are celebrating with enthusiasmand
pride, the 25th anniversaryof the Barcelonal992
OlympicGames,a global event that allowed the city
to build infrastructures open the city to the seaand
managed to project Barcelonaat an international

level

The Olympicsmeant a before and after in our city, a ﬁ i pa\s)
turning point that consolidatedourselvesasa leading ‘ i =
tourist destination and a city with a prestigious BC")e,'?)‘g - 0 ‘<
brand >0 2
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Where are we now?
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Barcelona today

Barcelona is, today, a modern,
cosmopolitan, iInnovative, open,
creative and inspiring city that offers a
high quality of life both to its citizens
and to visitors.

Barcelona is, undoubtedly, a global
recognized and loved brand.
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Mori Global Power City Index, 2016

10t European city in terms of global competitiveness

International City

20™ global competitiveness in the world

Benchmarking _
. . CityRepTrak, 2016
REPUTATION (__(_]/
INSTITUTE 2 s city in the world with the best reputation
Barcelona o
Europearil iital European Digital City Index (2016)
Data Sheet 2017 Cry1ndel§

S & Oth Eyropean city for digital entrepreneurship

EY’s Attractiveness Survey. Europe 2016
Sl ErnsT & YOUNG
Cuality in Everything VWi Do

5t most attractive city in Europe to invest in

Global Cities Investment Monitor, KPMG, 2016

gth top city in the world in terms of foreign investment
MNP projects, 2012-2016

11 top city in the world in terms of foreign investment
projects, 2016

Scorecard on Prosperity, 2015

|- ToroNTO
| REGION

4™ most attractive city for work

ICCA, 2015

ALt city in the world for the organisation of international

meetings, 2015
ICCA

3 city in the world in terms of number of delegates
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International City
Benchmarking

Barcelona
Data Sheet 2017

' EUROMONITOR
\ INTERNATIONAL

Euromonitor, 2015 and European Cities Marketing
Benchmarking Report, 2015/16

gth European city in tourist numbers

Gth European city in international tourist overnights

Q'®

trip

Travellers' choice. Trip Advisor, 2016

11™ city among 25 principal tourist destinations in
the world

MasterCard

Mastercard, Global Destination Cities Index, 2016

12m city among 20 top global destinations for
international tourism

11™ international tourism spending in city

iNSight

Cruise Insight, 2015

1st European city in terms of cruise passengers

Ath city in the world in cruise passenger numbers (2014)

GlesAl

The Global Language Monitor, 2015

5™ world fashion capital

MERCER

World-wide cost of living survey. Mercer Human
Resource Consulting , 2016

124" city in the world for costs of living
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36 municipalities

F NOSt 2yl FYyR Ada aSOiNRLREAGEFEY | NBF | NB
the European Union, with a very high potential for economic development but also with
very high socioeconomic challenges.
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36 municipalities

43% Catalan population (2015)

52% Catalan GDP, with 111.452NR2015)
46% of Catalan companies, with 116.128
companies (2016)

47% registered patents in Catalonia (2011)
61% of tourists visiting Catalonia (2014)
52% employees in Catalonia, with
1.593.995 people (2016)

A 48% of the land is occupied (2011)

A 30,000 Ha urbanised, 4.200 for industrial
uses (2011)

To o I

To o I
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Global cities

Cities and metropolitan areas are becoming the main
enginesof the global economy,where growth, innovative
and creativeactivitiesandtalent concentrate

Citiesthat shouldprovide local responsesto these global
challenges

Thetwenty-first centurywill be the centuryof citiesandin
this context,Barcelonawantsto becomeatruly openand
globalcity, and exercisea leadershiprole in the world.
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Metropolitan dimension

It is fundamentalto presentourselvesto the world with a
metropolitan dimension such as Amsterdam, London,
Paris,Brusselsl.yonor Manchester

Jaume Collbonj 2" Deputy Mayor at Barcelona City
Councilis the Vice President of Social and Economic
Developmentof the Metropolitan Areaof Barcelona

Today,Barcelonaand its metropolitan area have achieved
a strong positioning as a competitive and innovative
place Barcelonaaspiresto become a reference in the
transition towards a new economic, social and
environmentalmodel.

Area Metropolitana
de Barcelona
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Where do we want to go?
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Image and reputation

One of the key aspectsfor citiesin a current context of increasingglobalizationand
competitionamongcities,is the managementof their imageand reputation.

It is a key componentto ensuringtheir presentand future competitivenessand their
sustainablecultural, socialand economicdevelopment
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The Barcelona
City Branding Project

Accordinglyin the sameway that major globalmetropolisesdo, BarcelonaCity Council
wishesto lend renewedimpetusto managingthe O A {ilda@ednd reputation through
the new BarcelonaCity BrandingProject




